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Campaign Performance

Campaign Name : Home Loan Campaign
Duration : 1st December to 15th December
SOV : 33%
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Campaign Performance

SUMMARY;

15t December to 15" December .

Impression

Ad Impressions is a count of the total number of times digital
advertisements display on someone’s screen within the site.

Impressions : 3,316,926

Clicks : 5,193 Click

Click is a marketing metric that counts the number of times users
CTR : 0.16% have clicked on a digital advertisement
Leads : 384

CTR ( Click-Through Rate )

Click-Through Rate (CTR) is the percentage of clicks on your
banner that generate impressions.
(Average CTRis 0.1 %)




Campaign Performance — Device Wise
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Campaign Performance — Category Wise
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Houses 1,641,782 2,253 0.14%
Lands 910,151 1,845 0.20%
Apartments 140,436 207 0.15%
Commercial Property 137,417 234 0.17%
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Others in property 487,140 654 0.13%
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Thank you for your time !




